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Order your donatelife
network staff t-shirt

Anew order is being placed
for DonateL ife Network staff
t-shirts. These ofbcial work
t-shirts are being produced
with an improved fabric and
neckline as compared to the
work t-shirts provided in
November 2009.

You can place your order
including size preference
with  your  DonatelLife
Agency  Communications
Manager, who will shortly
be sending you a request to
provide your details as part
of the state and territory
orders.

Organ and Tissue Authority
Level5,51Allara Street Canberra ACZ600
PO Box295 Civic Square ACZ608
Telephone02 6198 9800

Facsimile02 6198 9801
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Discuss it to

oday.

oroughly support Donate

I Life and the amazing
work that they doO sums

up the overwhelming majority
of feedback received during
the course of our Prst national
DonatelLife campaign.  From
newcomers to Facebook, to
real estate agents calling for
references through to bank
tellers, people are talking about
our campaign B and telling us
that the campaign has resulted
in them talking about organ and
tissue donation!

To all our colleagues and
partners B DonateLife staff,
community organisations,
eye and tissue banks, donor
families and recipients B who
contributed and participated in
the DonateLife. Discuss it today,
OK campaign thank you!

Thank you particularly for
your active involvement B from
sending out media releases
endorsing the campaign, to
staying up late or arising amid
the winter chill to do media
interviews, to handing out
campaign information at the
street activities and promoting
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the campaign through your
day to day work B your support
for this campaign is one of the
hallmarks of its success.

The early indications are that
we have struck a chord with
the Australian community.

10% increase in the
level of awareness

of family members’
donation wishes,

Top-line results from our
mid-campaign tracking
survey, conducted after just
two weeks of advertising,
indicated a positive trend
in increased awareness and
discussion compared to the
research results of the initial
benchmark survey conducted
prior to the campaign launch
on 23 May 2010.

The top-line tracking results
indicate a 10% increase in the
level of awareness of family
membersO donation wishes, a
7% increase in the importance
of family knowing donation
wishes, an 11% increase in
detailed family discussion
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Getting the message out there.

and an 8% increase in people
knowing that family consent
will be sought for donation to
proceed.

A comprehensive  post-
campaign survey will shortly
be conducted. The combined
research results will provide a
strong evidence base to assess
the impact and effectiveness
of the campaign. Importantly,
these results will point to
the priority communication
barriers we must continue
to overcome to enable
Australians to make informed
decisions about their own
donation wishes.

During July, the
AuthorityDs ~ Marketing  and
Communications team
will be focused on bringing
together  information  and
collating external independent
evaluations of  campaign
components to enable a
thorough  assessment  of
the reach and impact of the
national campaign. This is both
an Australian  Government
requirement and best practice
in advertising.

To donate life, discuss it today OK?

An Australian Government Initiative

donatelife.
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Making it easy to share your decision
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i tisue donor 1 a | vant o conat e one cay.
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‘Young people urged to discuss
organ donation

e Did you knowYa
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Lives touched by organ donation
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