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Thoroughly support Donate 
Life and the amazing 
work that they doÓ sums 

up the overwhelming majority 
of feedback received during 
the course of our Þrst national 
DonateLife campaign.  From 
newcomers to Facebook, to 
real estate agents calling for 
references through to bank 
tellers, people are talking about 
our campaign Ð and telling us 
that the campaign has resulted 
in them talking about organ and 
tissue donation! 

To all our colleagues and 
partners Ð DonateLife staff, 
community organisations, 
eye and tissue banks, donor 
families and recipients Ð who 
contributed and participated in 
the DonateLife. Discuss it today, 
OK campaign, thank you!

Thank you particularly  for 
your active involvement Ð from 
sending out media releases 
endorsing the campaign, to 
staying up late or arising amid 
the winter chill to do media 
interviews, to handing out 
campaign information at the 
street activities and promoting 

the campaign through your 
day to day work Ð your support 
for this campaign is one of the 
hallmarks of its success.

The early indications are that 
we have struck a chord with 
the Australian community. 

10% increase in the 
level of awareness 
of family members’ 
donation wishes,

Top-line results from our 
mid-campaign tracking 
survey, conducted after just 
two weeks of advertising, 
indicated a positive trend 
in increased awareness and 
discussion compared to the 
research results of the initial 
benchmark survey conducted 
prior to the campaign launch 
on 23 May 2010. 

The top-line tracking results 
indicate a 10% increase in the 
level of awareness of family 
membersÕ donation wishes, a 
7% increase in the importance 
of family knowing donation 
wishes, an 11% increase in 
detailed family discussion 

and an 8% increase in people 
knowing that family consent 
will be sought for donation to 
proceed.  

A comprehensive post-
campaign survey will shortly 
be conducted. The combined 
research results will provide a 
strong evidence base to assess 
the impact and effectiveness 
of the campaign. Importantly, 
these results will point to 
the priority communication 
barriers we must continue 
to overcome to enable 
Australians to make informed 
decisions about their own 
donation wishes. 

During July, the 
AuthorityÕs Marketing and 
Communications team 
will be focused on bringing 
together information and 
collating external independent 
evaluations of campaign 
components to enable a 
thorough assessment of 
the reach and impact of the 
national campaign. This is both 
an Australian Government 
requirement and best practice 
in advertising.

Discussion on the increase?DDDiiissscccuuussssssiiiooonnn  ooonnnnn   ttthhheee  iiinnncccrrreeeaaassseee???nn

Order your donatelife 
network staff t-shirt

A new order is being placed 
for DonateLife Network staff 
t-shirts. These ofÞcial work 
t-shirts are being produced 
with an improved fabric and 
neckline as compared to the 
work t-shirts provided in 
November 2009.  

You can place your order 
including size preference 
with your DonateLife 
Agency Communications 
Manager, who will shortly 
be sending you a request to 
provide your details as part 
of the state and territory 
orders. 

Getting the message out there.   
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Your input into this evaluation 
process is very important. 

The Authority will shortly 
send an Activity Template 
to all DonateLife Agencies, 
DonateLife Network staff and 
Charter Signatories to enable 
us to collect key information 
from you, which will inform 
the campaign evaluation. The 
Authority will need to receive 
your completed template  no 
later than 31 July 2010. We will 
then collate a comprehensive 
national evaluation report 
which will guide us as a sector 
in identifying strategies to 
address communications gaps 
and opportunities. 

Informed by the evidence-
base to the campaignÕs 
evaluation, and our collective 
experiences, we will work 
together in planning sector 
initiatives through workshops 
to be held later this year. We 
will be in contact with you in 
early August to provide further 
information. 

Although the campaign 
formally ends on 30 June 2010, 
the advertising campaign will 
extend with some TV and radio 
being seen until 2 July and some 
outdoor activity continuing 
through to mid-July. 

The donatelife.gov.au website 
will continue to feature the OK 

campaign until the end of July, 
at which time the website will 
transition back to the constant, 
over-arching ÔDiscover, Decide, 
DiscussÕ look and feel. 

Even after the paid 
components of the campaign 
Þnish, it is still OK to continue 
to use the campaign materials 
and merchandise until they 
run out. If your supply is 
running low please place 
another order and continue 
to promote our important 
message of family discussion. 

Throughout the campaign 
the Authority has been 
distributing a range of 
printed campaign materials 

and merchandise to support 
your community awareness 
activities across Australia. 
These items have been very 
popular and have provided a 
great opportunity to generate 
interest in the campaign and 
to spark conversations about 
organ and tissue donation.  

It is a privilege for me to be 
working with you all through 
this important campaign and 
to see Þrst-hand the way in 
which we can effect change Ð 
change that saves lives. 

ThatÕs more than OK. 

Liz Cain, A/g CEO 
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Deciding to be an organ 
and tissue donor is a 
good feeling! Sharing 

your decision with family 
and loved ones should be too. 
ThatÕs why we are utilising the  
online application Ð Facebook 
Share - to help Australians 
share their decision with 
loved ones.  

The Facebook Share button 
on our homepage instantly 
creates a message:

ÒIÕve decided to be an organ 
and tissue donor. I could save 
a life one day. ItÕs a good 
feeling. ItÕs important you 
know my wishes. The people 
close to me could be asked 

one day to give the Þnal OK. 
I want to donate life one day. 
ThatÕs why IÕm sharing my 
wishes with you today. OK?Ó.

Users just need to log into 
Facebook, and the message 
can be sent as a private 
Facebook message to selected 
recipients or posted on your 
Facebook wall to share with 
your Facebook friends.

So far, 2,207 people have 
decided to share their decision 
through Facebook Share and 
the number is growing daily. 
Find it on our homepage: 
www.donatelife.gov.au 

Making it easy to share your decision
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AustraliaÕs Chief Medical 
OfÞcer, Professor Jim 
Bishop, has called on 

young people to share their 
wishes with family and loved 
ones.

During his keynote 
address at the 2010 Annual 
Transplantation Society of 
Australia and New Zealand 
conference in Canberra, 
Professor Bishop released new 
research Þndings from the 
Organ and Tissue Authority. 
The research shows that 
Australians aged between  
18-29 are at greatest risk of not 
having their organ and tissue 
donation wishes upheld.

Professor Bishop highlighted 
that young people have the 
lowest level of awareness and 
knowledge about organ and 
tissue donation. According to 
the research, just 55 per cent 
of 18-29 year olds believe that 
their donation wishes are 
known by family members, 
compared with 71 per cent of 
those aged 30 and above.

The research also showed 
that young people were the 
least likely to have made or 

discussed their donation 
wishes with family members, 
with 47 per cent of 18-29 year 
olds not knowing that family 
consent is needed for donation 
to occur.

Half of those aged 18-29 
years who had not had a 
detailed discussion with family 
said they wouldnÕt know how 

to start a discussion (50%).

After young adults, males 
across all age groups and 
people who speak a second 
language at home were less 
likely to have considered 
or made a decision about 
becoming a donor and 
less likely to have shared a 
decision with family members. 

...young people  
have the lowest  

level of awareness 
and knowledge about 

organ and tissue 
donation

A media release was 
issued to national media 
announcing the research 
Þndings to coincide with 
Professor BishopÕs conference 
speech which prompted an 
inßux of media enquiries 
and interviews. Australian 
news wires featured the 
research story, which resulted 
in metropolitan, regional 
print and broadcast media 
coverage, including a key 
target audience through Triple 
J. View one of the news articles 
here.

We extend our thanks to 
Professor Bishop for lending 
his voice to the campaign 
and helping to spread the 
DonateLife campaign message 
to younger generations of 
Australians.

Australians are generally willing to 
become organ and tissue donors (77%), 
but 40% of Australians do not know the 
donation wishes of their loved ones. 

The majority of Australians (83%) have 
either never discussed their donation 
wishes (37%); not really discussed their 
donation wishes (15%); or, only had a brief 
discussion (31%).

Almost one in every two people aged 18-
29 years do not know that family consent 
is always sought before organ and tissue 
donation can proceed (47%).

Only 55% of 18-29 year olds believe that 
their donation wishes are known by family 
members - compared with 71% of people 
aged 30 and above.  

Half of those aged 18-29 years who had 
not had a detailed discussion with family 
said they wouldn't know how to start 
a discussion about organ and tissue 
donation (50%). 

Across all ages, 1 in 3 Australians do not 
know that family consent is sought (36%) 
± regardless of whether the deceased had 
registered their donation decision.   

Less than 1 in 5 Australians surveyed can 
recall having had a detailed discussion 
about their donation decision with the 
people close to them (17%). 

Did you know¼
Young people urged to discuss 
organ donation

Page 3
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The inspiring stories of organ 
and tissue donors and 
transplant recipients, their 

families and the extraordinary 
work of the DonateLife team 
have all played a crucial role in 
encouraging families to have 
the discussion around organ 
and tissue donation during the 
campaign period.

Diabetic, Margaret Harrigan 
in Adelaide began producing 
her own insulin for the Þrst 
time in 35 years as a result of an 
experimental islet cell transplant 
from a donor pancreas. 

MargaretÕs story is one of 
lengthy waits on the transplant 
list, hopes for suitable donors 
dashed and Þnally a wonderful 
day in January this year when 
a successful transplant of cells 
was made possible. 

At the DonateLife Thanksgiving 
Service in Adelaide in June this 
year, Margaret spoke of her 
journey for the Þrst time. 

ÒAt such a sad and low time 
in their lives my donor and 
their family made a heart 
wrenching decision to give me 
a chance of a life only dreamed.

ÒWords canÕt express my 
gratitude to them for allowing 
me the opportunity of a normal 
and fulÞlling life. They are never 
far from my thoughts and 
always in my prayers,Ó she said.

Margaret is one of just eight 
people in Australia to have the 
experimental islet surgery. 

MargaretÕs story appeared 
in AdelaideÕs ÔSunday MailÕ and 
PerthÕs ÔSunday TimesÕ on 4 July 
2010. 

You may also recall that the 
7PM Project showed support 
for the DonateLife campaign 
with popular TV personality Dr 
Andrew Rochford dedicating a 
feature story on 17 June to help 
people start talking about 
organ donation. 

ProÞling a young boy from 
Sydney, Justin, who is currently 
waiting for a kidney transplant 
at Westmead Hospital, as well 
as Ron MacNab, recipient of a 
kidney transplant 42 years ago 
and the second longest living 
transplant patient in Australia, 
Dr Rochford used the stories to 
demonstrate how a personÕs 
world can be changed by 
organ donation. 

Dr Phil Sargent, QLD State 
Medical Director for DonateLife, 
was also interviewed for the 
segment to help dispel some of 
the myths surrounding organ 
donation and clarify the steps 
people can take to become an 
organ donor.

If you missed it, you can 
watch the Ô7PM ProjectÕ 
segment here.

The role of our Donor 
Coordinators and medical staff 
in the campaign should also 
be recognised and celebrated. 
Their story is rarely told and 
communicating the highs 
and lows of what they do 
has proved to be of interest 
to journalists who can help 
build understanding of the 
donation process amongst the 
community.  Thank you to all 
who made time, amid very busy 
work demands, to tell their story 
and help encourage Australians 
to start the discussion.

Media interest in the 
medical processes around 
organ donation has been high 
with an interview secured 
on the highly acclaimed ABC 
Radio NationalÕs ÔEncounterÕ 
program presented by 
Kerry Stewart. The program 
explored organ donation from 
a religious perspective and 
included an interview with 
featured Dr Gerry OÕCallaghan, 
Organ and Tissue AuthorityÕs 
National Medical Director as 
well as a range of people who 

discussed their respective 
religious views on donation. 
The full transcript is here.

A comprehensive interview 
with Professor Bishop took 
place on SBS Radio. It covered 
current organ and tissue 
donation rates, the myths on 
organ and tissue donation and 
the new research statistics. 
Listen to the interview here.

WeÕd like to take this 
opportunity to thank the 
donor families and recipients 
who have shared their stories 
with the Australian public to 
help get people talking. WeÕd 
also like to extend our thanks 
to the DonateLife team across 
Australia who have done a 
great job in promoting the 
need for more Australians to 
have memorable discussions 
about their donation wishes.

Thank you also to 
our DonateLife Agency 
Communications staff for their 
support in media activities 
during the campaign.
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Lives touched by organ donation

Kerry & Cheryl Masters at home after his double lung transplant.

Dr Gerry O’Callaghan, National  
Medical Director, Organ & Tissue Authority.

DonateLife Queensland State Medical 
Director,  Dr Phil Sargent
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Tasmania 
Advocate after a double lung 
transplant

In one of the most moving 
stories we have seen from 
Tasmania, Kerry Masters 
made front page news in ÔThe 
AdvocateÕ on Monday 14 June 
after his successful double 
lung transplant. 

Fifty-four year old Kerry 
was diagnosed with chronic 
obstructive airways disease 
in 2004 and was on the 
transplant waiting list for 14 
months. Before his transplant, 
Kerry had a lung capacity of 
just 10-12%, but now it has 
ballooned to 96%. 

Before his transplant, he 
couldnÕt do the most basic of 
tasks, such as taking a shower 
by himself. 

He is now recovering well 

after a three month stint in the 
Alfred Hospital in Melbourne, 
following his transplant. Kerry 
has returned home to Penguin 
and wants to use his personal 
experience to help raise 
awareness about organ and 
tissue donation. 

Kerry has taken the Þrst step 
towards helping increase the 
number of organ and tissue 
donors in Australia. He is 
keen to work with DonateLife 
Tasmania as an advocate for 
organ and tissue donation. 

ÒI want to put my new lease 
on life to good use!Ó 

Kerry now exercises regularly 
and feels good about having 
enough energy to go and visit 
his parents, grandkids and 
spend leisure time with his 
wife Cheryl.

Rob Thornton 
DonateLife Agency Manager.
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Penguin man happy to be home

2 new
lungs
and
a new
cause
PENGUIN man Kerry Masters is back home after three months in Melbourne recuperating from a
double lung transplant. With a new lease of life, Kerry now wants to give others the same chance he
has had by promoting the importance of organ donation.JO CLYDESDALE reports, Page 4.

SECOND CHANCE: Kerry Masters, of Penguin, is a lucky man and he knows it
as he proudly shows off his `I survived a double lung transplant' T-shirt.
Picture: Ben Eyles.

Flashback to
March 22.

SOCCER,
THE ONLY
GAME IN
TOWN
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From across Australia `OK' South Australia 
Huge success in the city of churches

L-R: Jess Farrow, Philippa Jones, Dr Stewart Moodie help spread the message to  
DonateLife, Discuss it Today, OK!

The Nova Casanovas, the radio 
stationÕs street teams, have been 
a huge success in the South 
Australian city of churches. 

Donned in DonateLife 
campaign t-shirts and armed 
with water bottles, pamphlets 
and chocolate, the DonateLife 
team in South Australia joined 
the Casanovas at shopping 
centres in Adelaide.  

To date, the Casanovas have 
visited WestÞeld Marion, Centro 
Colonnades, and WestÞeld 
West Lakes with one more visit 
planned to WestÞeld Tea Tree 
Plaza at the beginning of July.

The casual style of the 
Casanovas has been well 
received by the public, with 
much positive feedback and 
support shown for the ÒDonate 
life, discuss it today. OK?Ó 
campaign. ItÕs been a fantastic 
opportunity for the DonateLife 
team to get out amongst the 
local community and talk to 
people about organ and tissue 
donation and encourage 
people to start the discussion 
with their loved ones.

Jennifer Moran, DonateLife 
Communications OfÞcer.
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L-R: Wolf (nova), Dr Stewart Moodie, Jess Farrow, Philippa Jones, Jess (nova) at the 
Marion Casanova event.
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NSW
100% participation across the 
state

All DonateLife NSW hospitals 
took up the opportunity to use 
the OK advertising campaign 
to promote organ donation in 
their hospitals and the general 
community.

Kerry McKay, DonateLife 
Communications Manager DonateLife presence at a NSW hospital.

Northern Territory 
Making a difference 

Feedback from Northern 
Territory local residents is 
telling us that the ÒDonate life, 
discuss it today, OK?Ó campaign 
is making a difference!

DonateLife Senior Nurses and 
Donor Coordinators took the 
campaign message to bustling 
locations in shopping centres, 
markets, festivals, health 
expos and within hospitals 
and schools in Alice Springs 
and Darwin this month and 
witnessed immediate action 
from local residents. 

Information displays 
equipped with campaign 
information materials and 
expert medical staff meant 
that residents could have 
questions answered on the 
spot as well as take a range of 
information to take home for 
other family members.  

DonateLife NT staff, Senior 
Organ and Tissue Donation 
Nurse, Kelly Anstey and Donor 
Coordinator, Deborah Josling 
reported that many Territorians 
did not realise that family 
consent would be sought 
for donation to proceed and 
that after seeing campaign 
advertising they had talked to 
family and loved ones. 

ÒIt was great to hear 
positive feedback and that the 
discussion with families was 
taking place, which shows the 
campaign is working.  Equally 
enlightening was to observe 

shoppers discussing the 
display while enjoying a break 
at nearby cafes.  Everyone 
that DonateLife staff spoke to 
was very supportive of organ 
donation with one interstate 
visitor being the husband of a 
transplant recipient who spoke 
about their lives both before 
and after the transplant,Ó said 
Deborah Josling, NTÕs Organ 
Donor Coordinator. 

Overall, being  
involved in the 

promotions has been 
a really positive and 

worthwhile  
experience

The most innovative 
community engagement was 
through stands at Darwin 
and Nightcliff Middle School 
Health Expos with DonateLife 
being invited to an exhibit at 
Casuarina Secondary College 
later in the year. Other middle 
schools attended the expos, 
with attendance Þgures at 356 
and 620 students respectively. 

In Alice Springs, DonateLife 
staff Senior Nurse, Andrea 
James and Organ Donor Link 
Nurse, Michelle Thomas, 
supported the campaign with 
promotional stalls at the local 
Yeperenye Shopping Centre, 
the Todd Mall markets, and 
the Beanie Festival. Responses 
from people coming to the 
stalls so far indicate that they 
have seen the advertisements 
on television and as a result 
they have been prompted to 
think and talk about organ 
donation. 

The majority of questions 
from people were in relation 
to the need to discuss their 
wishes with close family 
members because they had 
not realised that family would 
be asked for consent in the 
event they were to become 
a donor.  There are many 
interstate and international 
visitors to the NT trying to 
escape the cold weather at 
this time of year. We have 
promoted organ donation 
awareness, and have enjoyed 

hearing many organ donation 
and transplantation stories 
from people coming to the 
stalls from all over Australia 
and the world. 

Overall, being involved in 
the promotions has been a 
really positive and worthwhile 
experience.

The NT will continue 
promoting the campaign 
into July at the Alice Springs, 
Tennant Creek, Katherine and 
Darwin Agricultural ShowÕs 
and the Alice Springs Camel 
Cup.  

Deborah Josling, Andrea James, Lee Wood 
and Di Stephens at DonateLife NT. 

Andrea James, Senior  Organ & Tissue 
Donation Nurse Alice Springs

Taking the message to young people in the NT
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DonateLife Victoria 
volunteers teamed up with 
DonateLife Network staff and 
hit the streets in MelbourneÕs 
CBD during June to spread 
the message of donation and 
family discussion. 

Staff and volunteers attended 
the ÔMobile Conversation PostsÕ 
set-up in Federation Square, 
City Square and on South Bank 
Promenade, as part of the new 
national advertising campaign.  

They discussed with passers-
by the importance of family 
discussion, answered many 
questions and also shared their 
own personal stories. 

One of the volunteers Sue 
Sutton, who received a kidney 
transplant 17 years ago, said she 
became involved to let people 
know the importance of telling 
the people close to them their 
decision. 

ÒNot a day goes by that I donÕt 
think of that unselÞsh gift that 
a family gave in a time of great 
sadness Ð it transformed my life.

ÒToday I wanted to encourage 
more people to think about 
donation and discuss it with 
their family, as I am sure a lot 
more lives could be saved by a 
simple conversation,Ó she said. 

Other volunteers included 
donor families, recipients, 
supporters of donation and 
hospital-based clinical staff. 

Victorian Communication 
Advisor Joanna Harrison said 
that the contribution of the 
staff and volunteers was 
invaluable to making the 
events a success. 

Joanna Harrison, DonateLife 
Communications Manager 

Shepparton Council in Victoria 
supporting DonateLife 

To help raise awareness about 
organ and tissue donation, 
Goulburn Valley Health is 
targeting one of the biggest 
employers in the Goulburn 
Valley region - the Greater 
Shepparton City Council.

The Council employs over 
770 people, who are distributed 
across four main areas requiring 
four unique ways to deliver 
an awareness program. The 
four areas comprise a Main 
OfÞce, a Central Depot for 
maintenance and construction 

services, mobile/remote staff 
consisting of child care/family 
day care workers and a central 
recreational facility. 

visits are commencing 
to the 37 GP clinics in 

the area to support GP’s 
in their own awareness 

and understanding 

Goulburn Valley Health 
will develop a 15 minute 
presentation for ofÞce workers, 
and set up information displays 
and make presentations at 
evening social/work groups for 
maintenance and construction 
workers. Staff in remote areas 
will participate in the awareness 
program on organ and tissue 
donation in partnership with 
normal compulsory annual 
training and visual stands will 
be used in recreational facilities 

to interact with staff and 
visitors alike. 

The Greater Shepparton 
City Council is acknowledged 
for their strong support 
through embracing the organ 
donation awareness program 
and commitment to helping 
educate their staff about 
the importance of family 
discussions about organ and 
tissue donation.

In addition to this 
important initiative, visits 
are commencing to the 
37 GP clinics in the area to 
support GPÕs in their own 
awareness and understanding 
of organ and tissue donation 
to enable better support to 
patients seeking advice and 
information. 

Carolyn Hargreaves, Hospital Senior 
Nurse, Goulbourn Valley Health

Victoria 
DonateLife Victorian volunteers hit the streets

ACT
Capital to the coast 

DonateLife ACT has 
generated very positive media 
coverage in the region from 
ÔThe Canberra TimesÕ through 
to the ÔBatemans Bay PostÕ, 
with great contributions 
from Brad Rossiter from the 
Eurobodalla Renal Support 
Group.

DonateLife ACT also set up a 
stall at the ÔStay Healthy Expo 
Ôat Canberra Hospital from 
10am through to 2.30pm on 
29 June to raise community 
awareness about organ and 
tissue donation with staff, 
patient and visitors. 

There was a wide variety 
of stalls and interest groups 

providing ÒStay HealthyÓ 
information and DonateLife 
ACT was able to engage staff, 
patients and visitors in the Þnal 
days of our national campaign. 
We spoke with hundreds of 
people and gave out Medicare 
registration forms and 
educated hospital staff about 
the new DonateLife research 
available from the website.

DonateLife ACT was 
assisted at the stall by 
two volunteers, Laurie and 
Marguerite Wiseman from 
Transplant Australia ACT.

Julian Fitzgerald, DonateLife 
Communications Manager

Carolyn Hargreaves

Donor Dad, Laurie Kane, whose son Andrew died aged 17  
and became an organ donor, out and about at City Square.   
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WA
Giving back 

The DonateLife team in Perth 
participated in the Annual 
Millions Paws Walk to raise 
money for the RSPCA. The team 
comprised of three DonateLife 
Clinical Nurse Consultants - 
Andree Gould, Sarah Kelley 
and Linda Thomas who wore 
DonateLife T-shirts during the 
5km walk to raise awareness of 
organ and tissue donation. 

They were joined by friends 
and family as well as their furry 
four legged friends, including CJ, 
the mascot who also wore his 
own DonateLife t-shirt! 

The popular walk took place 
on the Swan River Foreshore.

Ilinka Klimeska, DonateLife 
Communications OfÞcer 

Inspired nurses 
DonateLife Clinical Nurse 

Consultant, Linda Thomas has 
been featured in local Perth 
publications during June. 
Nursing Review ran an article 
on her role as a Clinical Nurse 
Consultant Organ and Tissue 
Donation for the Subiaco 
and Murdoch St John of God 
Hospitals in Perth.

ÔPomegranateÕ, the St John 

of God Health Care Group 
newsletter, also wrote a story 
to give some insight into the 
role of a Nurse Consultant. 

ÔPomegranateÕ explained that 
St John of God Health Care 
secured the services of Linda 
on a part-time basis to help 
raise awareness and educate 
caregivers on organ donation 
at Perth hospitals.  The article 
described LindaÕs work as a 
central aspect in realising a 
signiÞcant and lasting increase 
in organ and tissue donation 
and transplantation.

Group Director Medical 
Services and Strategy, Dr 
Lachlan Henderson, said St 
John of God Health Care was 
working closely with the 
Organ and Tissue Authority 
to fully explore implementing 
an ongoing donation program 
in the intensive care units 
at Subiaco and Murdoch 
hospitals and at MurdochÕs 
emergency department.

Dr Henderson said: ÒLindaÕs 
work, in conjunction with the 
many others in equivalent 
roles in both private and public 
hospitals, is a central aspect 
in realising a signiÞcant and 

lasting increase in organ 
and tissue donation and 
transplantation. I am conÞdent 
that by fully informing our 
health professionals, the 
message will not only be 
delivered in the workplace 
but also in their respective 
communities.Ó

As part of her role at the 
hospital, Linda will conduct 
an ongoing audit of patient 
deaths to ascertain where 
donor opportunities exist. This 
information will be used as 
part of the education program 
on organ and tissue donation 
which she and others will 
deliver to intensive care and 
emergency staff. Ward-based 
staff will also be included in 
LindaÕs program with a focus 
on tissue donation, as this is 
the area they are most likely to 
encounter.

ÒMy goal is to ensure that 
staff working in emergency 
departments and intensive 
care units and general wards 
can recognise a potential 
donor and have the knowledge, 
conÞdence and sensitivity to 
begin the necessary dialogue 
which will be continued by an 
experienced DonateLife WA 

Donor Coordinator,Ó said Linda.

The article also explained 
that while work with health 
professionals was important, 
it was only one side of the 
story. The ongoing community 
awareness campaign from 
DonateLife was an excellent 
initiative to encourage families 
to talk about organ donation.  

The Organ and Tissue Authority 
thank the St John of God Health Care 
Group for permission to use and 
extract from the ÔPomegranateÕ.

Linda Thomas, DonateLife Clinical 
Nurse Consultant

The DonateLife team preparing for the 5km walk

CJ, the mascot helping raise awareness 
of DonateLife and organ donation 
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QLD
Ok goes global in Brisbane

BrisbaneÕs Mobile 
Conversation Posts generated 
interest but DonateLife Clinical 
Nurse Consultant Liz Rothwell 
was caught by surprise when 
asked by a group of tourists 
to give an impromptu lecture 
about donation.

A walking tour group was 
attracted to the scooters and 
asked for more information.

Liz asked if there were any 

Australians in the group Ð 
only a lone hand was raised.

ÒSo I said to the group that IÕd 
have to give a world wide talk 
on organ and tissue donation 
not an Australian one,Ó said Liz. 
She said that like a true 
DonateLifer she gave the key 
message of family discussion 
and talked about the fact that 
a shortage of organs was a 
world wide issue.

Kate Stoddart, DonateLife 
Communications Manager

DonateLife in 
WA has a new 
home!

Congratulations to the 
DonateLife Team in WA 
who have now moved 

into their new location at Suite 
3/311 Wellington St, Perth - on 
the corner of Wellington St and 
Pier St, opposite the Australian 
Red Cross Blood Donor Centre. 

With new signage in place, 
West Australians and visitors to 
WA are encouraged to look out 
for the DonateLife logo on the 
window! 

You can contact DonateLife 
in WA on (08) 9222 0222 or 

donatelife@health.wa.gov.
au or via the website  www.
donatelife.gov.au.

From left to right: Jackie Homes (nurse at Subiaco’s intensive care unit), Linda Thomas 
and Kate Mould (nurse at Subiaco’s intensive care unit)

New location for DonateLife WA

Back row left to right: Andree Gould, Linda Thomas, Monica de Caux, Stuart Baker, Sarah Markham, Hal Boronovskis, Daniel Winters, 
Bronwyn Reid, Robyn Kirwan, Amanda Rostron Front row left to right: David Simes, Sarah Kelley, Denyse Norman, Sue Frew, Kevin 

Yuen, Ilinka Klimeska. Absent: Mary Lynch, Melissa Smith, Nandkumar Raut

Liz Rothwell gets the DonateLife message out to Queensland tourists.
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Since igniting the online 
conversation on organ 
and tissue donation 

our Facebook fan base has 
grown to more than 17, 300; 
an average increase of some 
500 people each day since the 
campaignÕs launch in late May. 

The statistics are quite 
extraordinary. Three thousand 
people signed up between 
Monday 28 Ð Wednesday 30 
June. The DonateLife Facebook 
page got just under half a 
million hits within the past 
week. It is also interesting 
to note that our Facebook 
comments being rated highly, 
denoting the quality of 
contributions and discussion. 

The DonateLife Facebook 
page has blossomed into an 
online community for those 
touched by organ and tissue 
donation, a place to share 
heartfelt and inspiring stories, 
and an information source 
those wanting to learn more.

One mother wrote, ÒI wish 
every person would sign up for 
donatelife. My Beautiful little 
5 year old girl Jessika, drowned 
7 months ago and I chose to 
donate her organs, and by doing 
so she has saved 3 lives already 
and her little heart valves are 

waiting for a match and she 
will then have saved 5 lives. In a 
way it makes me feel that her... 
life was worth something and 
maybe, just maybe one of those 
people has a job to do that is 
so great that if it wasnÕt for my 
Angel they would not be able to 
do it. I love to share my story and 
talk about her and what her life 
has done for others.Ó

One thing it clear–  
we have started a  

lot of discussion and 
helped thousands 
understand why 

family discussion  
is so important

This generated a response 
from another mother who 
wrote, ÒMy daughter received 
a new liver a couple of weeks 
ago which has given her a new 
chance at life. Without the 
selßess thoughts of people like 
you we wouldnÕt have had this 
chance. Thank you doesnÕt seem 
enough. I have tears in my eyes 
every time I think of our donor 
and their family.Ó

The discussions our Facebook 
fans are having also provide a 
direct and immediate way in 

which we can identify where 
and how we need to reÞne our 
collective communications to 
address the prevailing issues of 
concern or misunderstanding. 
One thing it clear Ð we have 
started a lot of discussion and 
helped thousands understand 
why family discussion is so 
important to ensuring your 
donation wishes are upheld.

Regular DonateLife updates 
have provided meaningful 
conversation starters which 
generate instant online 
responses. In some cases, 
questions raised by users are 
answered correctly by other 
fans, who are keen to show their 
support and help others learn 
more about the issue. Thank 
you to all who are engaging 
with Facebook and contributing 
to the conversation!

We will keep encouraging 
users to share their story in a 
range of environments like the 
DonateLife website or with the 
media. Through our Facebook 
page, we have identiÞed more 
than 20 potential inspiring 
stories to help us raise 
awareness of the importance 
of organ and tissue donation 
and we are now talking to 
these people to determine their 
interest in sharing their story 

further,Ó said the Organ and 
Tissue AuthorityÕs Suzi Clark. 

Facebook has also proved to 
be an excellent way to share 
media stories. 

ÒA radio or television interview 
can receive anywhere from 
70,000 to 500,000 impressions 
via Facebook in less than 24 
hours. We encourage everyone 
in the network to share their 
media stories with us for 
consideration,Ó explained Suzi.

The DonateLife Facebook 
community is part of the 
DonateLife Family and we 
encourage you to utilise this 
forum to promote events and 
activities. 

During the campaign 
DonateLife NT used the forum 
to promote activities and 
Facebook also helped us reach 
a large audience immediately 
when the website was 
temporarily unavailable. 

Visit the page to 
become a fan yourself 
and encourage others 

to do the same.  

www.facebook.com/
DonateLifeAustralia  

Your growing online community

Page 10


